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Exploring Media Entrepreneurship Research:

Concepts, Issues and Paradigms

HANG Min

Abstract: For the study of media management and econom-
ics, entrepreneurship is an increasingly important topic. Innova-
tion is both a trait of entrepreneurship and a characteristic of
media production and services. Entrepreneurship promotes
media business development, and media also promote entrepre-
neurial practices. Therefore, there is a special connection
between media and entrepreneurship. Based on such rationales,
this article discusses the key concepts, research topcis and re-
search paradigms of media entrepreneurship. The author
proposes two paradigms in media entrepreneurship research: the
management construct paradigm and the social impact
paradigm. The former focuses on the issue at the industry and
organizational level, applying economics and management
theories to analyze entrepreneurship activities in the media in-
dustries and organizations. The latter is from the perspective of
journalism, communication and social studies, and is based on
journalism, communication and political economy, focusing on
the promotion of entrepreneurship in the media. Through the
discussion of concepts, issues and paradigms, the author seeks
to make an endeavor for a solid foundation supporting the con-
tinued development of media entrepreneurship research.

Key words: Media Entrepreneurship; Concepts; Issues; Re-

search Paradigm



